VR has the technical characteristics of immersion, interactivity, multi-sense and conceptuality. Its infinity, vividness, network, mobility and cultural diversity, reality, openness, fluidity and diffusivity are highly similar. Therefore, the use of VR technology for cultural communication must be very effective. From the perspective of timeliness and operability, we can start thinking and implementing from the aspects of virtual content, product packaging design, and application environment.
Introduction
VR (Virtual Reality) is a combination of hardware and software to build a virtual space that allows users to create a sense of immersion in the real world and interact with them. Making full use of this new and popular media is a wonderful way to implant our local culture [1] .
DOI: 10.4236/jss.2018.610008 89 Open Journal of Social Sciences without skeleton and skeleton. It is imperative to increase the VR virtual content, especially the development of local excellent culture. The culture of our country has a long history, extensive and profound. How to implant VR technology into Chinese culture and give priority to the culture of our country is a problem worthy of careful study [2] . In view of the current characteristics of VR technology and the level of development, Chinese local culture consumption habits, cognition, and the guidance of national cultural policy can be started from the following aspects.
VR Communication of Landscape Culture
Landscape culture is the crystallization of landscape, landscape and culture. It has a close relationship with philosophy, religion, aesthetics, literature, architecture, sculpture, painting, calligraphy, music and science and technology, so that various cultural phenomena are integrated into one. China's landscape and cultural resources are rich, profound and unique. However, with the continuous development of China's urban construction and the accelerating pace of people's life, the desire to enjoy the Chinese landscape culture on the one hand is becoming more and more intense, on the other hand, it seems to be getting far away from the landscape culture. How to eliminate this embarrassing situation?
It is very feasible to use VR to transplant Chinese landscape culture into VR. This is the most common VR virtual tour on the market [3] .
Generally speaking, we can start from the following aspects: first, the realistic reproduction of landscape and landscape, such as three mountains and five mountains. This kind of virtual reproduction is not a simple contrast to the simulation of real tourism and tour of the line, but a virtual advantage, which can fully meet the individualized choice of the experiencer. In addition, due to the reasons for personal safety and cultural relics protection, scenic spots and cultural relics that cannot be seen can also be filled with eyes. For example, Lianhua and real landscapes and landscapes are the carriers of landscape culture and part of the whole landscape culture. The use of VR technology, give full play to imagination, the virtual expression of them, one is the completion of the two creation of landscape literature, the two is to complete the landscape literature to the cultural resources of landscape transformation. Four is the illusion of virtual landscapes, such as mirage, heavenly palace, and so on. These imaginary and hallucinatory scenes can also serve as the material of VR virtual tourism. In a word, through the VR virtual tourism experience, we can not only make us fully appreciate the beauty of the motherland, arouse the passion for the motherland, but also effectively disseminating our country's landscape culture, releasing the love of the Chinese nation from ancient times to the nature, and longing for the harmonious relationship with the great nature, and even. We can freely release our association of landscape culture and express our admiration for landscape culture [4] .
VR Reading of Classic Literature
Literature is a language art that shapes images and reflects social life with lan- 
The Integration of Other Characteristic Cultures and VR
China has a long history, vast territory, large population and great regional difference, so there are many unique traditional culture, such as Wushu, folk custom, medicine, calligraphy, painting, music, sculpture, dance, and so on. After a long period of baptism, these quintessence cultures not only have not atrophied and outdated, but on the contrary, they are thicker, more concise and more ital, it will soon make its value more fully aware. For example, the "Kung Fu
Panda with VR", as shown in Figure 3 , is a virtual and charmingly naive panda, which can display and teach Chinese Kungfu every time and anywhere. People all over the world follow the practice whenever and anywhere, and feel the profound and profound depth of our Martial Arts in the fun and beneficial entertainment experience [8] .
Cultural Communication in VR Product Packaging Design

The Significance of Cultural Communication in Packaging
The most important thing of cultural marketing is to discover and establish a meeting point between brand and consumer's interaction and sympathy in the mind. Compared with product marketing, this kind of fit point is more indirect and lasting for the purpose and effect of target consumers. The cultural implantation in the packaging design of VR products is an attempt to enhance the connotation of VR products by means of cultural marketing, thus effectively achieving the realization of the value of VR products, and also contributing to the spread of a certain culture.
In addition, with the enhancement of China's national strength and the continuous improvement of international influence, we need to spread and spread China's excellent traditional culture to all parts of the world. VR products, as the most attractive and easily circulated products at present, should spare no effort in packaging design to ingeniously implant the native excellent cultural elements to form the packaging style of VR products with Chinese characteristics and let the world know more quickly and wider to the mainland. China is not only a big manufacturing country, but also a design great and cultural country. 
Cultural Communication in VR Experience Environment
The Importance of VR Experience Environment Design
VR experience environment plays an important role in whether VR products can be experienced. Some people believe that helmet type VR does not have the problem of experiencing environment, because once the experienced person takes the VR helmet, the outside world will not be able to see immediately.
People who hold this view may be extremely addicted to VR content and always like to be alone. In fact, this kind of person, and this kind of situation are not common. VR helmet experience usually has a basic experience environment, and in this environment, besides those who are experiencing, there will be people on the sidelines. For the open (in fact, still closed, just out of the helmet) VR experience, it is more necessary to configure the corresponding experience environment, even a large scale of building, indoor and outdoor have a complex design for the VR experience. In a sense, VR equipment and content can only be integrated into the experience environment to fully and completely demonstrate the charm of VR [9] .
The Basic Idea of Cultural Communication in the Environment
VR is inseparable from the environment, and the impact of the environment on human beings can be imagined, which provides the soil for the implantation of local culture in the environment. In order to highlight the local cultural characteristics of VR products as far as possible, outdoor to indoor, from music, props should be treated differently, and it is more important to keep in harmony with the content and subject of VR. Only in this way can the experiencer really understand and be willing to approach the local culture, understand the local culture and finally accept the local culture [10] .
